Dear President von der Leyen,

Dear Executive Vice-President Ribera,

We, a diverse coalition of organisations and independent experts, urge you to reject Google’s
transparent bid to retain its monopoly grip on Europe's €120bn adtech market.

The consequences of Google’s monopoly for European journalism have been severe. Since 2008,
when Google consolidated its power by acquiring adtech firm DoubleClick, Europe has lost 30% of
its media jobs. A healthy media sector is a cornerstone of our democracies, and as it shrinks, fake
news and toxic content rise to fill the gap.

As Commissioner Ribera rightly stated in her recent statement announcing Google’s breach of EU
competition law, “the only way for Google to end its conflict of interest effectively is with a
structural remedy, such as selling some part of its adtech business”. This mirrors the stance taken by
the U.S. Justice Department (DQOJ) in their sister case, which closed last month. As the DOJ’s own
legal counsel stated, the case calls for structural remedies that will “terminate Google’s monopolies
and deny it the fruits of its unlawful conduct”.

Yet Google’s offer contains no divestments, only behavioural tweaks. These tweaks may give news
outlets marginal increases in transparency and flexibility, but they do nothing to address the
fundamental conflict of interest created by Google’s control of every layer of the adtech stack.

Behavioural remedies have repeatedly failed to have any meaningful impact on Google’s market
dominance in Europe. Over more than a decade of EU antitrust enforcement — from Shopping to
Android to AdSense — behavioural commitments have consistently failed to curb Google’s anti-
competitive practices. Rectifying this now falls on the Digital Markets Act, which Google is also
resisting and whose precious enforcement resources could otherwise be devoted elsewhere.

By rejecting behavioural remedies and holding to a structural solution, the Commission would be
aligning with both the U.S. and Canada. In the U.S. trial, the DOJ described Google as a “recidivist
monopolist” always willing to violate its legal commitments. As the DOJ put it, Google “will test
every technicality, every punctuation mark” to evade behavioural remedies—they have never
worked against the firm, and will not work now.

The health of European journalism and democracy are at stake. We urge you not to wait for the U.S.
court’s ruling. Only divestment of Google’s adtech monopoly will safeguard Europe’s democracy,
defend its sovereignty, and protect citizens and publishers from Google’s predations.

Signed
Organisations:

Open Markets Institute
Future of Tech Institute
Rebalance Now

Corporate Europe Observatory (CEO)


https://ec.europa.eu/commission/presscorner/detail/en/ip_23_2814
https://ec.europa.eu/commission/presscorner/detail/de/statement_25_2034

Defend Democracy

New School of the Anthropocene

European Digital Rights (EDRi)

Digitalcourage

Electronic Frontier Norway

Hermes Center

SOMO

Enforce (Irish Council for Civil Liberties)
Waag Futurelab

Zentrum fir Digitalrechte und Demokratie
LobbyControl

Forum Umwelt & Entwicklung (German NGO Forum on Environment & Development)
Check My Ads Institute)

Women Against Fascism (WAF)

World Economy, Ecology & Development (WEED)
British Institute of International and Comparative Law
People vs Big Tech

Save Social — Networks For Democracy

D64 — Centre for Digital Progress

Datenpunks Bremen

Data Rights

The Good Lobby

Europe MédiaLab (former Fondation Euractiv)
Forum on Information and Democracy

Free Press Unlimited (FPU)

Digital Content Next

Africa Freedom of Information Centre (AFIC).
European Federation of Journalists (EFJ)
Global Forum for Media Development (GFMD)
Balkan Free Media Initiative (BFMI)

Media Diversity Institute Global

Moxii Africa (rebranding from Media Monitoring Africa)


https://informationdemocracy.org/

International Press Institute (IPI)

Center Science and Innovation for Development (SCiDEV)
Innovation Research Group

Kleindatenverein

Balanced Economy Project

Reporters Shield

Kobler (Scandinavian privacy adtech company)
Opt Out Advertising (Dutch privacy adtech company)
WeMove Europe

WHAT TO FIX

SUPERRR Lab

Lie Detectors

Digitale Gesellschaft (Germany)

IFEX

Agora Digitale Transformation

Zasto ne

Stop Funding Heat / Reliable Media
Datenpunks (Bielefeld)

Friends of the Earth (US)

Climate Action Against Disinformation

Turkey recap

Adnuntius AS

Reporters without Borders (RSF)

Datenpunks Dresden

Individuals:
Adele Zeynep Walton, Author of Logging Off: The Human Cost of Our Digital World.

Robin Berjon, Independent Technologist, co-founder of Eurosky and Eurostack and ex-VP of Data
Governance at The New York Times

Ruprecht Polenz, Former member of the German Bundestag (1994 - 2013)

Marietje Schaake, non-resident Fellow at Stanford’s Cyber Policy Center and the Institute for Human-
Centered AI; former Member of the European Parliament; author of The Tech Coup



Georg Riekeles, Associate Director, European Policy Centre
Scott Timcke, Senior Research Associate at Research ICT Africa

Dr Francois Nel, Associate Professor of Media Innovation and Entrepreneurship at the University of Central
Lancashire

Megan Kirkwood, independent researcher

Tom Brookes

Aida Ponce Del Castillo, senior researcher European Trade Union Institute

Duncan McCann, Head of Tech and Data at Good Law Project

Juliane Mendelsohn, Junior-Professor of Law and Economics of Digitalization at the TU Ilmenau

Bjorn Staschen, author “In Der Social Media Falle” (In the social media trap)



